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7 countries (USA, Spain, Switzerland, Russia, Turkey, Estonia, India);

Over 15 successful international projects implemented for leading
companies;

.I.I services for companies of any complexity level.
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EVE)SCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

"The Highest”

EVOSCENT
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THE LUXURY WORLD OF FASHION & FRAGRANCES




EVEDSCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

Development of 8 unique premium
perfumes, for each fragrance

N°1 EVORICH N°2 REATNESS N°3 TANTRIC

N°4 PARADIGMA

N°5 FIFTH ELEMENT

N2°6 BASALT

N27 DYNAMIC
GOLD

N°8 WEALTHY
SPIRIT



EVE)SCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

The development of each individual element of the packaging:

I the perfume itself, the packaging cover, the logo’s application
and the stylizing elements.

INSIDE THE LID TEXTS IN GOLD

Gt SILLK CASE
BOTTOM

GOLD INGOT BOX BACKROUND




EVE*)SCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

3 color package options
W ith different application textures.

I Packaging
of premium perfumed EvoScent




EVEHSCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

I Label development

cecccai S Distinctive pc?sitioning, .
for a separation from competitors and
for a better product representation.
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2617 C 7427 C B57iC PANTONE 426 C
Reflex Blue
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Travel Package Development
packaging and positioning .

SCENT

WORLD OF FASHION & FRAGANCES

pormz—mmma N

—

FE
10
EE
™
HE

N

|

&
e

«All Rights Resenyv
11p .




I Travel Package Development

: . . Mock ft L k isual
packaging.apiiositionil ockups of travel package visuals l

1 FRONT COVER
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THE LUXURY

)SCENT

WORLD OF FASHION & FRAGRANCES

Advertising
Creatives’ Design
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We are and we are not.
Without being we are and being we are not, all at the same time.
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EVEHSCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

Advertising
Creatives’ Design
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COLLECTION

N® 6 BASALT

FI'UIH ll](f deepest, lIIL most (l( nsc, lll( {()Il]l 1S !)011\,
the liquid solidifies and impregnates us with its fascinating

Lill(,l expressive essence.
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THE LUXURY WORLD OF FASHION & FRAGRANCES

POSM Development
advertising materials
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EVE)SCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

Press Wall release for some events
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THE LUXURY WORLD OF FASHION & FRAGRANCES ICON

Development of a
multilingual website

CHTAT MG T MG 4G ORI

«All Rights Rese
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https://evoscent.com/

Development of the first token
for the Fashion direction: logo, positioning, the emblem,
texture and more.




EVEDSCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

Supplies of goods worldwide, more than
12 countries of the world
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EVEH)SCENT

THE LUXURY WORLD OF FASHION & FRAGRANCES

I Results

01 @

Coverage and citations in
the foreign media

More than 5,000 published and
ranked international media press
releases.

05 @

Marketing

Launching mailings, sales funnels,
website layout, organizing
webinars, maintaining a YouTube
channel, writing strategies and
plans, assistance in supplying
perfumes (travel kits) to more than
12 countries and etc.

02 ¥

Eventi 21 organized in
Dubai for 6800 people

Organization and participation
in an international event within
the framework of Events 21
EvoScent- more than 6800
people, UAE, Dubai. Attracted
investments in the project

$545 300

06@

Video Content development
and creation

More than 6 image advertising
videos in 5 languages with
professional voice acting.

03®

Complete branding from
scratch

Creation of logo, trademark,
corporate elements, brand book,
logo book, advertising materials,
POSM materials, multilingual
website, etc.

07 @

Detailed development
of Perfumes and Travel
bags’ packaging

Detailed development of
perfume packaging and travel
packages of 8 unique scents.

04@

SMM management

Development and publication
of content plan, strategies and
general visual of EvoScent
social networks

08@

Assistance in license
and patent obtaining
in 12 countries

Brand, license, patents,
logistics’ legal guidance
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media group

TNL PROFESSIONAL

Development and improvement of branding, creativity, marketing, PR, and
production.

«All Rights Reserved».
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TNL PROFESSIONAL

Development of creative concepts,
advertising materials, positioning and

photo content
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TNL PROFESSIONAL

Development of creative concepts,
advertising materials, positioning and
photo content
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TNL PROFESSIONAL

Development of creative concepts,
advertising materials, positioning and
photo content

TNL PROFESSIONAL
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‘ OFESSIONAL

02@ 05 @

SERM-ORM

Marketing
Development of SERM-ORM strategies,

@ An integratc(e;':l 'fzprl)r(;ach, L crisis management, feedback generation,
0 1 conr.1ect|ng d'g'ta. channets, 04 image improvement and customer
settlng. up @ vert|5|r.19 loyalty building
campaigns, connecting
Brandin influencer marketing and
9 opinion leaders on the release of SMM management

. ducts.
Rebranding of the company, new products Development and
publication of a content plan,

strategies and general visual

rk design. @ of all social networks.
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S
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ST Public

0 LHO! retations
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NN O N N /7 I
~Development of a PR strategy, 7 //,

interaction with the:media, publication
of press releases of new company
products and information-about the
company itself.

«All Rights Reserved».
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ADRICOCO

Development and improvement of branding, creativity, marketing,
SMM, PR, and production
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ADRICOCO

advertising materials, positioning
and photo content

I Development of creative concepts,
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®

ADRICOCO

Development of creative concepts
advertising materials, positioning
and photo content 2

Kpacora noa koHTposnem! Becb fieHb v B io6yio noroay
C HOBbIMM YKNQAOHHBIMM CPEACTBAMM

inwind

COo340BAM

oBbemble yKIGAKN
TeKCTYPUPOBGHHbIE KyaPH
ronMByACKVe BOMHE!

COXPOHAM

CBOM06pa3 Ha BeCh AeHb,

MOHQUTbHbIE IAKN 419 BOIOC 1B ioByio Heroroay

inwind

MPODECCHOHANEHSIE MYCCHI ANA BOIOC
inwind

o4YapoBbIBAM

KPEATVBHBIMA NPUYECKaMI
M HENOBTOPUMBIM CTINIEM
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ADRICOCO

Development of creative concepts
advertising materials, positioning
and photo content

ManeHbkas TanHa
U3bICKAQHHOIro
useta

MosbiaemM rpaayc
COBEpLUEHCTBA
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ADRICOCO

Development of creative concepts
advertising materials, positioning ‘
and photo content

BYCTEP-KOM/IEKC
B COCTABE:

BCE AJ19 BEPEXXHOIO
QKPA%LIMBAHMFI BOJIOC

PACTATMBAET LBET
N yaOBOJIbCTBUE

HU3Kas KOHUEHTPaLM
nepokcuaa soacpoaa

LAAALLME GOPMY/IbI

Cream
Activator
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ADRICOCO

Results

01 @

Branding

Rebranding of the company,
development of creative

concepts, advertising materials,

social network design.

02 ¥

Marketing

An integrated approach,
connecting digital channels,
setting up advertising
campaigns, connecting
influencer marketing and
opinion leaders on the release of
new products.

03@

Public relations

Development of a PR strategy,
interaction with the media, publication
of press releases of new company
products and information about the
company itself.

04

SMM management

Development and
publication of a content plan,
strategies and general visual
of all social networks.

05 @

SERM-ORM

Development of SERM-ORM strategies; - s 3
crisis management, feedback generatieh, = < S
image improvement and customer _~ -~ -

R N

loyalty building -



Unit Pay

Development of marketing and PR strategies, development of websites, landing pages, branding, positioning, SMM
marketing, organization of crypto events, development of bank cards, video content.

\
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«All Rights Reservedn».
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Global
Unit Pay

Branding
I Bank card payment visuals’ development and bank cards’ stylizing.

e
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Global
Unit Pay

................

Global GRADIENT LOGO
Unit Pay

Global
Unit Pay

uuuuuuuuuuuuuuu
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VIRTUAL STANDART

34p



Global
Unit Pay

Logo and corporate font development

FAVICON
AVATAR

FAVICON GRAPHICK ELEMENT

AVATAR

Global
Unit Pay

Global
U Unit Pay

U

Global
Unit Pay

Global
Unit Pay

Logo development I

VERTICAL
LOGOTYPE

GORIZONTAL
LOGOTYPE




Global
Unit Pay

Development of a
stand for a crypto event

V!/‘i!

Global
ll Unit Pay

Globat
Unit Pay

GLOBAL UNIT PAY IS
" “MORE THAN Just

b-5a

36p

“Global . Get started with GUP for frée. N Tagen) “Global
« gnit Pay you wlth the best'environment cogrow and st "‘{" r wealth. 1 gmt Pay
*x » \ A -

uuuuuu

“Global
!‘nit Pay
S

“Global
u gmt Pay

-




Global
Unit Pay

Development of a
stand for a crypto event

Empower your brand with
exclusive white label solutions

Powered buy

Global
Swiss Made n UnitPay

2ne wese ()
ciops|

Empower your bra nd
with exclusive white
label solutions

& =
Gy

v;#

Swiss M3t B




Global
Unit Pay

Development of advertising POSM materials

Global
Unit Pay

Global
Unit Pay




Global
Unit Pay

Development and
maintenance of
social networks

APPLE PAY IS AVAILABLE

Global
Unit Pay

10 GOLDEN RULES
of Managing Money
(Part 2)

Global
Unit Pay

Barter
transaction

nect
Global Unit Pay cards
to Google Pay

CARD GOLD:
your preferred choice

CARD STANDARD -
that will help you achieve balance in everything
greater success in life

BOOKS Global
recommendation Unit Pay

FINANCIAL
dictionary

Globval Unit Pay
WHY CHOOSE US?gy, &
5

Global
Unit Pay




Global
Unit Pay

Development of bank cards
and their stylization

\\
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The Travel Ru
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Global
Unit Pay

Development of a
multilingual website,
and mobile app

Global
Unit Pay

Global
Unit Pay

Payment system of the future

( Register )



https://globalunitpay.ch

Global
Unit Pay

02@ 05@

Development of Development and creation

dashboards, website of video content 06 @

Development of a platform More than 2 image advertising
for the community - website videos in 8 languages with
Application development and dashboard. professional voice acting.

for mobile devices
Development of marketing and

PR strategies, launching

mailings, sales funnels, website
07 layout, organizing webinars,
maintaining a YouTube channel,
news for partners.

Marketing

Preparation and
participation at events

evelopment and publication of

a content plan, strategies and , ot
general visual of all social fintech exhibitions, more

e than 5 different exhibitions
Creation of branded elements, around the world.
colors, brand book, logo book,
advertising materials,
guidelines, POSM materials,
multilingual website, etc. «All Rights Reserved.

International crypto and




OINS

Development of marketing and PR strategies, development of websites, personal account development, landing
pages, branding, development NFT, POSM ads materials, positioning, SMM marketing, development video content.

43p



COINSET

Development of
unique NFT images

L =

P



COINSET

Development of concepts and
directions of the company's
development

Product Hub

& Product Accelerator
Promotion of unique products and
earnings from an affiliate program

,]45p

Market Hub

Direct investment in innovative products
with earning opportunities

Knowledge
Hub

Knowledge, experience and practice.
Getting and monetizing through an
affiliate program



COINSET

Personal account development and
platform design

COINSET

1 PROMOTION TOOLS
for their

46p


https://office.coinset.info/site/login?language=en

COINSET

Positioning development + status icons
for the community

Market Hub MLCI BUSINESS
Investments CREATION

Knowledge Hub

Products

Product Hub

Training
«All Rights Reservedn».



COINSET

Positioning of services
and products

MLCI BUSINESS OPPORTUNITY

WEALTH MANAGEMENT EDUCATION @ @ UNLIMITED EARNING POTENTIAL
EARNINGS FROM THE STRUCTURE @ @® CO-OWNERSHIP OPPORTUNITIES
@® BECOMETHE COACH/SPEAKER

SUPPORT & BUSINESS TRAININGS @

MULTIPLE INCOME STREAMS @ o HIGH TICKET SALES

DIFFERENT PRODUCT OFFERINGS @ @ OPENING THE OFFICE IN YOUR REGION

48p



COINSET

Social media
branding and management

49p
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GET READY: SOULBOUND ID St s
LAUNCHES IN 3 DAYS! U

- COINSET




COINSET

POSM Development
advertising materials

50p

E
w
)
£
o
5}

COINSET

COINSET COINSET

COINSET

COINSET COINSET




COINSET

Results

01 &

Branding development

from scratch

Communication strategy and

brand platform, Naming,
positioning, design of all
advertising materials.

51p

02 ¥

Organization of online
events and webinars

Organizing webinars for the
community.

03@

Creating branding
from scratch.

Changing brand elements,
colors, brand book, logo
book, advertising materials,
POSM materials,
multilingual website, etc.

04 &

SMM management

Development and
publication of a content plan,
strategies and general visual
of all social networks.

05 &

Marketing

Launching mailings, sales
funnels, website layout,
organizing webinars,
maintaining a YouTube channel,
news for partners, writing
strategies and plans.

06@

Development and
creation of video content

More than 3 image advertising
videos in 8 languages with
professional voice acting.



UNIT

Development of marketing and PR strategies, development of exchanges, websites, landing pages, branding,
positioning, logbooks, SMM marketing

52p



UNIT

Development of logos, stylistics,
and positioning

:E:':c UNITEX :;':Ec UNITEX

UNITEX %% UNITEX

53p



UNIT

Applying the logo and emblem on
different media

54p



UNIT

Development of a
multilingual website

55p

Your Easy & Instant
Access to Crypto

Secure & Smooth Trading Experience

== WARKET OVERVIEW

(o]

LINK-USDU

Build your
crypto portfolio

B3
About UnitEx

15500000

ORDERBOOK

MARKET

s obEHAHE vHonML sce o1

RECENT TRADES



https://www.unitexchange.io

UNIT

POSM Development
advertising materials
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Unitex / Business Cards

Pape Curious MATTER, Adiron Biue
Prin: Digital Print with white ink or silkscrean,

56p



UNIT

Development of a stand for a crypto event

% uNITEX

Add more privacy
and futuristic look

INSTANT

$% uniTex BLUE

PLEXIGLASS
DIVIDER

WITH WHITE
e~ 9
( STICKER

‘;:E: UNITEX

CONVERT ==

INSTANT
ACCESS
T0
CRYPTO

57p



UNIT

Development and
maintenance of social networks Q0 @ (o] @ Q

It Y (] | 3% unrrex
AR T At L (N (LR A%
- : ' - j;.;c UNITEX
5% uniTex r | w,
5% iy
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INFSTONES NN\ 1 - \‘ il Security and
CLOSES ¥

convenient

A 4 v " " ™ = W
$10M 7 i ’ P
In funding to expand blockchain L\ 1 e
bt sevces

TOOLS FOR
TRADING

Breakeven

———

ITKYNTIAN

INFSTONES
*Son

v
&8 UNITEX

EVEN MORE CONVENIENT:
New functionality
on UnitEx

Trade the most popular
crypto assets on UnitEx

56p




UNIT

Results

01 @

Development of a marketing
and PR strategy.

Detailed roadmap of the crypto
exchange's development.

59p

03 ¥

Branding development

Creation of branded elements,
colors, brand book, logo book,

advertising materials, guidelines,

POSM materials, website, etc.

02 ©

Development of
dashboards, website

Development of a platform
for the community - website
and dashboard.

05 (v)

Marketing

Development of marketing
and PR strategies, launching
mailings, sales funnels,
website layout, organizing
webinars, news for partners.

04

SMM management

Development and
publication of a content plan,
strategies and general visual
of all social networks.

06

Preparation and
participation at events

International crypto and
fintech exhibitions, more
than 3 different exhibitions
around the world.
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Development of a
multilingual website

6lp

Discover the Dynamic Shift CH Se

L o L /\

in Fintech Innovation FOIC oy 2
~ -—

GFST gives you a unique right to participate in the s e —

distribution of profits from Fintech is a portfolio that B =<

includes the most promising and innovative projects. A_@ V O\/

o N |
75 N2

_ ‘ Refera fren

Security token 7 Issued 1000000 000 GFST
Global Wealth Community inc. aall o0y o equity

@ STO-100 000 000 GFST

GEST = 10% total equity


https://www.gfst.io
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GFST

Social media
branding and management

W Y
The Future of

Security Tokens: ;
WY Prospeﬁ\\\

Await Investors?

YMSIf |[UAG2[OL_23

0 o

2
Revolution in Investments: The
Growing Popularity of Se
Tokens and Their Advantages

1OKEU2 9uq LYEIL YqAIusgde?

Security Tokens vs. Uthy Toke‘

Key Differences and Their Impact
on Digital Assets

o u
A :74/"

]

Lately, have been gaining
momentum due to their ability to represent
various assets, such as real estate, businesses,
and even artwork

The opportunity for broad access to traditional
assets and the convenience of trading on security
token platforms make them increasingly popular
among investors and entrepreneurs.

g is attracting the
4 attention of researchers,
& ) regulators, and the financial
T y technology industry, opening
_ new prospects for financial

markets.

Security Tokens vs. Utility Tokens:
Key Differences and Their Impact
on Digital Assets

, along with
other types of digital assets, have significant
differences. Let's consider the main distinctions
between them.

are digital assets that represent
ownership or rights in real-world assets such as
real estate, enterprises, or intellectual property.
They are regulated by legislation and comply
with regulatory requirements.

is
km to provide investors with
protection and transparency.

Revolution in Investments: The
Growing Popularity of Security
Tokens and Their Advantages

are an innovative type of
digital assets that represent ownership in real
financial assets. They provide investors with
by complying with
legislation and regulations.
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Development of presentations for webinars,
for the community

What is Global Fintech L
Security Token (GFST)

The GFST security token is the backbone of our vibrant business ecosystem,
providing an excellent opportunity for its members to become co-owners of
the fintech portfolio.

Our mission extends beyond financial success. We deeply believe in the power
of community and strive to improve the quality of people's lives.

Our goal is to help our partners create a diverse portfolio that will serve them ° Youtube:
for many years to come. By joining us, you become part of a community that

shares a vision of a prosperous future where financial opportunities and
long-term stability go hand in hand.

@ Website: https:/Awww.gfst.io/

ﬂ Telegram channel: https:/t. me/GFSTofficial

64p
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) Results

01®

Branding development

Creation of branded elements,
colors, brand book, logo book,
advertising materials, guidelines,
POSM materials, etc.

65p

022 ©

Development of
website security token

Development of websites for
tokens as part of advertising
campaigns.

04 @

Marketing

Development of marketing
and PR strategies, launching
mailings, sales funnels,
website layout, organizing
webinars, news for partners.
Listing tokens on popular
platforms.

03@

SMM management

Development and
publication of a content plan,
strategies and general visual
of all social networks.

05 &

Production

video production,
infographics, voice acting,
script, synopses, concept.
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Cryp ounit

2 Development of a
multilingual websites

The sites were developed as part of

advertising campaigns for the launch of tokens.

Not relevant - 2021.
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2 BUOA TOKEHOB,
CO30AHHbIX HA
BIIOKYENH-TEXHOIOrUU
npegnaraer Cryprounit Blockchain
110603 JKeNakoIm it MOXKeT CTaTh
'BIIATeNLIEM A leDRaTeNeM TOKEHOB.

Utility token UNTB —
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ith the IT team,
to platforms:

Security Token

Sy,

Interchange Utility Token CRU UNTB Utility Token /Unit
Token of Blockchain

Cryptﬁm" . 7
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Cryptounit

Results

71p

01 ¥

Development of a marketing
and PR strategy.

Detailed roadmap of the crypto tokens
development.

03 @

Branding development

Creation of branded elements,
colors, brand book, logo book,
advertising materials, guidelines,
POSM materials, etc.

02 (¥

Development of
website tokens

Development of websites for
tokens as part of advertising
campaigns

.
.
* o o o o
c 9 e e o o
- e e e o o
® o o o o o

05 (v)

Marketing

Development of marketing
and PR strategies, launching
mailings, sales funnels,

website layout, organizing
webinars, news for partners.

Listing tokens on popular
platforms

04®

SMM management

Development and
publication of a content plan,
strategies and general visual
of all social networks.
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EVORICH

Development of marketing and PR strategies, website development, personal account development, landing pages,
branding, POSM advertising materials, positioning, SMM marketing, video content development.
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. EVORICH

i EVORICH

00000

©fw
EVORICH

& EVENTI 2021
EVENT)

ONLINE

Evorich gathers its friends again at this
annual magical event to celebrate the 8th
anniversary of the MLCI business!

fpaauo:

\ - e
»-_‘,:::\;‘ EVENTI <>
P \E
® *

ONLINE -~

E
o z V ‘*@ VENT’
~ong

EVENTI 2021

CTAPT NPORAX BUNETOB

50 -

oae
80

Ty
) A
% ANDREY'

- KHOVRATOV

Crapra 6 [

7,
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# EVORICH

Development of a
multilingual landing page

, (%

The sites were developed as part of “ "‘;V" *;A ‘ l 2 O 2 1
advertising campaigns for the launch of events

Not relevant - 2021.

MpaHAMo3Hoe U heepuyHoe,
TOPXKECTBEHHOE M HEMOBTOPUMOE COBbITUE,
KOTOPOE Hefb3a NPOMnyCcTUTL 1
HEBO3MO)XXHO 3ABEbITb!
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I ——
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% EVORICH

I 00600

Development of a

multilingual landing page h V E N T '

The sites were developed as part of :

advertising campaigns for the launch of events 2> 0O 2

Not relevant - 2022. 2022 O N . L I N E
Evorich gathers its frlends again attg e

annual magical event to celebrate thi

anniversary of the MLCI business!

Woie

'(\ i »
» ; l
/“é(“‘\ h V E N '

= "E\,‘gﬂ"‘ 22 ONLINE
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% EVORICH

Branding, organization and development of
large-scale international events - EVENTI

| |
EVENTI 2021 i cventizon & ®
CTAPT NPOAAX BUNETOB ? 3 i
3 CERTIFICATE CERTIFICATE
a OF ACHIEVEMENT OF ACHIEVEMENT
AK na ~
o S

80 uniT
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% EVORICH

MLCI AKAOEMUS EVORICH

MHOrODYHKUUOHOABHOA OBYHIOWIOR PAGITKDOPMO, HO KOMOPOT:
npegemasnersl

Development of a
multilingual

landing page

Ans KOro aTo co3aaHo

Educational courses

The course is over, the landing page
is not relevant. We will provide the
company upon request.

ANS KOO 3TOT TPEHWHI:

MPENOMABATENN

PE3Y/IBTATbI, KOTOPBIE XX/YT BAC NOC/IE OKOHHAHIS
TPEHVHIA:

Hawm cnukepbi

HSMN cunNkebpi

{: EVORICH ' ACADEMY
TT—

77p



Results

78p

01

Branding
development from
scratch

Communication strategy
and brand platform,
Naming, positioning, design
of all advertising materials.
Brand book, logo book,
advertising materials,
POSM materials,
multilingual website, etc.

EVORICH

0P

Organization of
online and offline
events and webinars

Organizing webinars for
the community.

03

Creating branding
from scratch.

Developing positioning,
launching and
conducting advertising
campaigns for the
community.

04

SMM management

Development and
publication of a content
plan, strategies and general
visual of all social networks.

0]

Marketing

Launching mailings, sales
funnels, website layout,
organizing webinars,
maintaining a YouTube
channel, news for partners,
writing strategies and
plans. Connecting various
platforms and promotion
tools.

06

Development and
creation of video content

More than 5 image advertising
videos in 8 languages with
professional voice acting.

0y

Coverage and citations
in foreign media

Over 9,000 published and
ranked international media
press releases for Evorich.

08

Course packaging and
website/landing page
creation

Course packaging and
website/landing page creation
Development and layout of
courses - 4 websites and 1
landing page.

09

SERM-ORM reputation

Development of reputation
strategies aimed at improving
the image of an international
company, as well as retooling
negativity into positive
dynamics.
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N G ICON

" / media group

Development of branding,\goéster'posteé 3r the fil development of NFT projects and preparation for the
release of the film. Improveé J) ovietra \» ina-Mmdia, 2 scenarios and more. Development of PR and

marketRg\strategies. W ntaldistribution partners
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PDRAGONMAN

Development of a
multilingual landing page

3971 et 6 arercd argrerfes st & 8, sreeTe 3 e site faielel o aeral & o
30Ial TATeT wAifeHa 3 Siesel bl ST |

371 e Y 21 B AR LA PN 3 Il T HITds BSTE o 2Mfars g 21, et
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Amm;~ﬁ# \ . ICON

. DRAGON MAN

DIRECTED BY MAMAKEEV NURLAN

Development of a
poster for a movie’

Y

NOVEMBER 11

NEW ACTION "DRAGON MAN™ IN ONLINE CINEMAS
. } FROM NOVEMBER 11
>

LEON NOAENBES 1}
WEM YCLION .DISVEON NYN. IN ONFINE CINENY2
81p P HMOLALICINDITK 1)
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Development
NFT card

EXPLANATION

1 Common NFT = 100 points

10 Common NFTs = 1100 points

.
(10 Common NFTs + 10% bonus having
consecutive NFTs / 1 complete block)
« ®
. i Rare NFTs give you 5% + on the stake you are having
Epic NFTs 20%
Legendary NFTs 50%
P
. .
o

7 000 common NFT
700  Rare NFT (to be generated)
70 Epic NFT (to be generated)
7/ Legendary NFT (to be generated

100 HERO NFT AS A CHARITY AUCTION
(not included in the points pool)

Rare, Epic, and Legendary cards can be sold after being
generated.

The promotion will apply to the holder only and will
reflect additional ownership of the points pool.

P nqeq 1u fpe borugz booj)

NFT DRAGON MAN CONCEPT CREATION
AND ITS ROADMAP

/—( NFT DETAILS )ﬁ

«All Rights Reservedn».



PRAGON MAN

Results

8p

01 ©

Development of a
marketing and PR
strategy.

Detailed roadmap of the film
development.

04 ©
02 @ -"“! Marketing

Development of branding, poster
posters for the film, development of
NFT projects and preparation for the
release of the film. Improved movie
trailers - 2 China-India, 2 scenarios
andsmore. Working with retail
distribution partners.

+

08Q

Creation of branded element
colors, brand book, logo book,
advertising materials, guideline
POSM materials, etc.

03@

Development of
website film Chine and

India SMM management
Development of websites for Development and 4
advertising campaigns 2 publication of a content plan,
countries. ) L S : strategies and general visual

of all social networks.

06 @

Support with online
and offline cinemas -
India

Assistance in support and
obtaining a rental certificate,
as well as reviews for the
film and patents for the film,
script, etc.



FERSONRHR

IMAGE LAB

Development of marketing and PR strategies, development of exchanges, websites, landing pages, branding,
positioning, logbooks, SMM marketing

84p



FERSONAR

IMAGE LAB

Working out the SEO and GEO semantics of Googe e xmoa

the site, placing Google and Yandex in the S
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FERSONAR

IMAGE LAB

I Identity and merch for company employees
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FERSONAR

IMAGE LAB

I Website improvement and content

FEARASONA

IMAGE LABORATORY

CHOOSE LANGUAGE @

PERSONRA

MNOJTYYU -15%
HA KOCMETUKY

87p


https://persona-antalya.com

FERSONAR

IMAGE LAB

Development and
maintenance of social networks

«All Rights Reserved».
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Preparing for the event with
partners from beauty and fashion
topics

PERSONR PERSONR PERSONR
IMAGE LAB IMAGE LAB IMAGE LAB
/\ MATRESHKI / \ MATRESHKI /\ MATRESHKI
l][]IT‘lmﬂ COMMUNITY pur[.lmﬂ COMMUNITY l][]rrlmﬂ COMMUNITY
YN Pandrea N Pandrea YN Pandrea
A
For Beauty -«FeRsQNB :

IMA G EGPA S )
/ R

Eor Fashion = MA?RE%H W

=l
¢ o ) ¢
\ MATRESHKI ot
" ¥ 3 fashion} —_—
\' THE CLASSIC MAN N
EER Wi




FERSONAR

IMAGE LAB

Results

89p

01 ¥

Development of a marketing
and PR strategy.

Detailed roadmap of the crypto
exchange's development.

03 (¥

Branding development

Creation of branded elements,
colors, brand book, logo book,

advertising materials, guidelines,

POSM materials, website, etc.

02 (¥

Development of
dashboards, website

Development of a platform for
the community - website and
crypto exchange dashboard.

05 (v)

Marketing

Development of marketing
and PR strategies, launching
mailings, sales funnels,
website layout.

04 )

SMM management

Development and
publication of a content plan,
strategies and general visual
of all social networks.



O ISeN

media group

(FIFNT EXL

CRYPTO

Development of marketing and PR strategies, development of exchanges, websites, landing pages, branding,
positioning, logbooks, SMM marketing

«All Rights Reserved».



(FIFNT

CRYPTO

Development of a
multilingual website FNT Crypto

Stay Connected with FNT Exchange

Subscription

Discover Our Unique Features

Instant Customer Advanced Trading
Support Tools

media group

Why FNT Exchange?  How It Works  Support  Community & News. togin  ( signup

Welcome to
FNT Exchange — Your

Wiy AT Exchange?  HowWorks  Suppart Commaniy  ews Toan (Seui
ROCKET to Crypto Trading =
A e e & @
cryptocurrency trading. Buy, sell, and exchange digital currencies with E ts: s
ease, and explore the exciting world of blockchain-based finance. vents:
-

Why FNT Exchange?

Begin your crypto trading journey today!

Sign upfor s using

How FNT Exchange Works
HOM UL EXCPSude moLke e

«All Rights Reserved».


https://fnt-token.com

(FSFNT

CRYPTO

Development of a
multilingual website - FNT

(F) FNT

Take control of
your financial
world €@

$21.4 B+

Total trading volume

EIUIGCY § BIOCKCKI
OLUGCIIUD bEODIS MUK

°) ENT

Take control of /ﬁ\
et

your financial /
world €@ [ =

/

Ecosystem

Coming soon to
Google Play and
App Store

Physical FNT
Crypto Debit Card

O ISEN

media group

«All Rights Reserved».



(FIFNT @Y

CRYPTO

Global development of a
dashboard for the crypto exchange
FNT CRYPTO

(FIFNT YOUR AD HERE! UR HERE! YOUR AD HERE!
| o Jr— Total balance ves 2

104,322.98 USD (>
000 Trce G

O o .

v Price 2aH

© srcsineTO) e 270474 usD +0.23
Moneybox
® Qe aguas 18709350 o
&
& Lending © etverson) o521 099987 usD 00
5 coss © Cartano40%) Ta8ss050 038U om
Amount Price

9 Foes

@ us o usD) 00 - - Buy.
© Fonzone

Qunem 00 Tos0t 50 w2 =
o

My balance
5105000 p
\ Py =
| Y. oV

5104000 o
03000 A
02000

vy vay2 oy Moy 24 oy war2 vy
Transactions
© oate e Currency Amount Status
Fasses Wibdranais usor
Fasssa 13001 OrderFiles wsor
Fasses 2023.05-25 93001 Deposits stc

(FIFNT

I QB Dashboard
000 Trade

@) Exchange

<

@R Setings
@ support
@ o

Welcome back, Marcus!

Your cards Addcard 4

Balance

$581003-34 More info

DaG5) LUS%DDSS 908H

uy sell

(5) saince | Avabie Btance X LR

Community

1 Pavel Korney * 25min. ago

About FNT
FNTisa cutting-edge fintech company

rcy market.
from our part

Financiers

day Week Month Year

© srconrria
€22,977.8 -

Bieain(8TC) nfo

O ISeN

media group

Marcus Willamson

m.pavel@egmail.com

Total balance

$104,322.98

7FN, ~300.00 USD

~14,00 USD

+365.00 USD

nIRinmyG -125.00 USD
Xg2a -400.00 USD
2BKvCG. +800.00 USC
-6000.00 USD
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https://fnt-token.com

(F{FNT

CRYPTO

Posts for social networks
and maintenance

TOKEN2049

FNT Crypto at

TOKEN 2049

The Premier Crypto Event

(#arTICLE )

FNT expands - A S

staking opportunities!

.

#DISCUSS )

7th Day of Daily WV EW
Tasks on GALXE!

¥

Enhanced Staking
Conditions!

#NEWS

FNT launches
an airdrop for the
crypto community!

Daily tasks from Galxe —
visit GALXE and earn points

O ISeN

media group

Verification Levels
on FNT Crypto:

to Know?

«All Rights Reserved».



(FIFNT

CRYPTO

01 @

Development of a marketing
and PR strategy.

Detailed roadmap of the crypto
exchange's development.

03 @

Branding development

Creation of branded elements,
colors, brand book, logo book,
advertising materials, guidelines,
POSM materials, website, etc.

02 ©

Development of
dashboards, website

Development of a platform for
the community - website and
crypto exchange dashboard.

O ISeN

media group

05 ©

Marketing

Development of marketing
and PR strategies, launching
mailings, sales funnels,
website layout.

04 ©

SMM management

Development and
publication of a content plan,
strategies and general visual
of all social networks.
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We are hoping for successful cooperation, thank
you for choosing us!

We hope you will find our professional experience and expertise useful!

Sincerely yours,

Damir Khusyainov

Owner, CEO of D.ICON MEDIA GROUP

Email: damir.icon@gmail.com

Whats app/Telegram: +7 (909) 624-20-53

Website: https://www.d-icon-media.com

@D_ICON13
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